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A personal brand is your social calling 
card – investing in one pays off in a 
multitude of ways. A strong, authentic 
brand makes a good impression on 
anyone who seeks information about 
you, be it your colleagues, employer, 
a top recruiter or just an interested 
visitor to your profiles.
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Good personal brands can easily be identified by others and attract interest 
from the very start – making them want to find out more.

Any strong online personal brand relies on the following components:

What makes a good 
personal brand?

An up-to-date social media presence

Professional networking

Sharing content

Influence

These aspects support the findability, relevance and effectiveness of a 
personal brand. While everyone may have their own individual goals for their 
online presence, relying on these components makes for a solid personal 
brand.

Employee Advocacy supports personal branding in relevant ways. Up to 
70.07% of respondents to Smarp’s platform -wide survey in 2015 reported that 
they use Smarp to establish a professional image for themselves.*

*Use Intention Of SaaS Employee Advocacy Platform: Case SmarpShare



How does Employee Advocacy support these four aspects of 
personal branding? Let’s have  a closer look at how this works.

Supporting Personal Branding 
Through Employee Advocacy



5

1) Employee Advocacy supports an 
up-to-date social media presence
 
When an Employee Advocacy program is established at 
an organization, it is often accompanied by a guideline or 
policy for preparing employees to get active on social for the 
employer. At this point, employees who have not been highly 
active on social media, as well as those already in the social 
game, get support for fleshing out strong social media profiles.

An Employee Advocacy app supports:

• Becoming active on existing and new social media channels
• Keeping social media profiles up-to-date and optimized

Employee advocacy supports employees in optimizing and 
maintaining their social media presence. Little things, such as 
images, work titles and profile bios that are encouraged to be 
up-to-date and professional, and filled with keywords that are 
specific to their industry, help with the findability and relevance 
of individuals’ social media profiles.

Employee advocates get messages and hashtags suggested to 
them by administrators of the program that they can use and 
tailor, confident that they are relevant and appropriate to each 
channel they post on. On the other hand, advocates can also 
write their own messages to accompany the posts, make them 
more personal, and in this way build their own voice on social.  

Despite the common guidelines that employers often set for 
their employees on social media, employees are very much 
encouraged to allow their own expertise and personal image 
to shine through on their profiles. It is an opportunity for brand 
ambassadors to reflect on those professional aspects which the 
ambassadors want to highlight on social.
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2) Employee Advocacy Supports 
Professional Networking
 
Acting as brand ambassadors supports active social 
networking. Publishing industry-related news and articles 
is great for boosting discussion and engagement. A steady 
flow of relevant, professional content supports an increasing 
follower base, connections with shared interests and fruitful 
career opportunities. 

87.2% of advocates report an expanded professional network 
on account of Employee Advocacy*. By sharing industry-
specific content accompanied with (suggested) messages that 
include relevant hashtags and messages, employee advocates 
have an opportunity to network with and find relevant 
connections.

Employee Advocacy is also good for boosting future career 
possibilities: 68.9% say that social media has helped their 
career*. It increases the likelihood of referrals and visibility for 
future opportunities.

When employees share industry content, they can start and 
participate in discussions in their area of expertise. By doing so, 
they can boost their visibility and increase engagement around 
topics that matter most to them, thus building up a relevant 
image among old and new connections.

* Hinge Research Institute and Social Media Today: Understanding Employee 
Advocacy on Social Media

By reaching out to your network on social media, you can impact them positively, which in turn is ROI 
on your personal and employer’s brand, creating a rewarding cycle of benefits for all parties.

YOU NETWORK

COMPANY
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3) Supports a brand built around relevant content
 
A solid personal brand is built on relevant content. This is also at the 
core of an Employee Advocacy program – company and third-party 
content curated for employees to share to the advocates’ social 
networks. Employee advocates can maintain a positive top-of-mind in 
their networks with the steady flow of content they post. And it’s made 
easy – employees don’t have to spend hours looking for it, it’s curated 
for them.  

76% report keeping up with industry trends on account of Employee 
Advocacy*. The flow of content that is posted on Employee Advocacy 
platforms by admins is an easy way for employees to find third-party 
publications, topics and writers relevant for their field of expertise. 

Employee Advocacy programs provide a way to build up one’s personal 
content strategy by utilizing analytics and customizing features 
provided by the tool. Data on what content garners most engagement; 
clicks, likes, comments, retweets or reshares helps decide what type of 
content is good for building one’s particular expertise and professional 
image on social.

* Hinge Research Institute and Social Media Today: Understanding Employee Advocacy on Social Media

**Altimeter, Employee Survey, Global Average, Q1 2016, n=185 for with companies > 250 employees

of employee advocates report 
to sharing content about their 
daily work routine, i.e. office 
stuff

post about company 
accomplishments / news

Did you know

post about community 
involvement

In comparison, only 9 % promote products, 
discounts or deals, and 15% post about 
product information.** In other words, 
storytelling is what people care about.

20%

19%

17%
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4) Builds employees’ influence

Appearing influential to colleagues is the third most prioritized 
emotion reported by employee advocates after sharing their 
employer’s content*. By increasing employees’ reach and 
engagement on social, and encouraging employees to produce 
content of their own, Employee Advocacy supports building 
employees’ influence.

An Employee Advocacy platform serves as a vessel for spreading 
employees’ own content, for example blog posts. Employees 
who wish to produce content of their own can do so knowing 
that they can easily share it to their networks and start 
discussions. Colleagues are likely to share content to their own 
networks when it has been written by a familiar person, thus 
boosting the writer’s personal brand. Employees can immediately 
get feedback on the relevance or quality of their content, and 
discuss it in detail with internal commenting features.

* Social Media Employee Advocacy: Tapping into the power of an engaged workforce
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Building up a personal brand does not happen overnight 
– It requires consistency and determination. The good 
news is, a personal brand consists of the little things that 
are done online on a daily basis. Employee Advocacy 
makes it much easier for individuals to create a strong 
social footprint by providing the technology and content 
to help employees on their professional journey. 

Branding is 
an ongoing process



Smarp is a fully featured employee communication app 
using the latest cutting-edge technology. The platform 
delivers all the features needed to run a successful 
Employee Advocacy program and has been built with 
user experience and intuitive design at its core. All of our 
features are extremely easy to find and use which ensures 
easy employee participation. Founded in 2011, Smarp 
helps hundreds of organizations and their employees to 
humanize their brands.

About Smarp

www.smarp.com

info@smarp.com

@BeSmarp
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